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December 19, 1947

Dear Or. Kinsey1

Thank you for your letter of December 1l. I was
gorry that I missed chs chance of talking with you. I
did not get back from a southern trip until yesterday.

I think thet I can heip muke the question of using
the Foundati~-n's nare in advertising asomovhot cleurer in
this way: We huve as & long established and pretty firm
tradition here avolded calling athtention to our grants for
any purpose. This attitude takes occasional concrcte form
in the fact that we ask the suthors of sclentific papers
to fesl free to omlt reference to the Foundation as having
provided support for the investigation being reported., Ve
have apecifically discouragad the use of The Rockefeller
Foundation's name in wvarious laboratories or buildings
whiech we nave supplied funda to build.

- I remember once that a Rumanian ceme into the Paris
Office in an extremely apologetic frame of mind becuuse he
had seen that a professor in Viemna had put up a plaque on
the door of a laboratory which indlcated that the lsboPatory
was the Rockefeller Foundation Laboratory and the poor
Rumanisn professor proffered his ajpologies for not similarly
marking & laboratory that the Foundation had given him,
Well, we Just dontt want that kind of publicity.

Fhen we muake & grant we don't give any press
releuses. The question of the announcement of the grant is
loft to the recipient except for the belated record of the
action which appears about a year to eighteen months later
in our annual report.

Then there 1s another aspect to consider. I dontt
thirk that the support of the Foundativn is the mejor neows
about any eclentific puper or book —— 1t is the quality of
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work that is behind tho publication thit is important. The
use of the Foundationt!s nume in advertising is consequently
sowething that disturbs our Trusteoc who would much prefer to
bave the simplest and briefest mention possible of the fact
that the Foundation hud given support to any given snterprise,
ani Aot open the way to charges of being pessive collaborators
to publicity efforts. Stated & little differently, we are
perfectly willing to mccept responsibility for having backed
an enterprise but we ure not willing to have the fuct of our
support used in advertising or jublicity.

I am, I think, realist emough to understand that
there uro occasions in which an enterprise needs some
measure of sponsorship, but it would seem to me thut the
magazine articles and the book itself bave utilized thet
poasible advantage enough so that further advertising campeiygns
do not need tc refer to the Foundation in order to be success-
ful, Indead I think the objectivity of the whole study would
be substantially enhsnced if there were no furtisr advertising
involving more than the aubject of tne hook, its authors and
the publisher's name. Ths book itsslf 1is ss well dons that
its position in 1ts fisld wi.l be secure, and its importance
in the fields of medicine, educatioca, penoslogy, and family
relations will be undisputed.

The perennial interest of the human rece in sex has
been &0 frequently exploited for commercial sain thut I
think you and your publishers would gain more than you lose
if you take measurss 4o provent any susplcion shetever of
motivations that I krow you do not have.

I am trying to steer & course that will preserve .
the whole undertuking from extremss, and I can only hope
that you will not doubt my deaire to be us wiaely heipful
as I knovw how.

Yours sincerely,
AY s GREGQ

Indiane University
Blooamington, Indiana
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